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Keynote Speech

Chinese Spirits Market Briefing by Paul Chin

Keynote Speech

Related Legal Issues on Export to China by Paul Moysiuk

Keynote Speech

Chinese Craft Beer market Briefing by Lee Tseng

Q & A

Welcome Remarks by Samantha Tam, Deputy Consul General, Consulate 
General of Canada, Chongqing

Remarks by Rachel Luo, Senior Trade Development Officer,

Export Development Unit, Alberta Agriculture, Forestry and Rural 
Economic Development

Remarks by Yvonna Zou, Senior Trade and Investment Officer, 
Saskatchewan China Office

Briefing on Trade Commissioner Service, the China Food and Drinks Fair 
& Canada Pavilion



KEYNOTE SPEAKERS

Paul Chin has been involved in 
the alcohol industry for over 40 
years. Born, grew up in Malaysia 
and educated at Concordia 
University in Montreal, Paul 
joined the sales team of Riche 
Monde (now Moet Hennessy 
Diageo) back home after 
graduation, 12 years later Paul 
was promoted as Managing 
Director in Singapore. In 2000, 
Paul took a challenge and 
moved to Shanghai where he 
took on the role of Regional 
Director with the company’s 
China operations. In 2007, Paul 
moved on and became 
Managing Director for Greater 
China with Remy Cointreau 
where he spent the next 9 years 
growing their business. His 
career continued to prosper 
when he was appointed CEO, 
Greater China, North Asia & 
Oceania with Bacardi. After he 
retired from Bacardi, Paul 
remained as an Executive 
Advisor with the company for 
close to 3 years. He continues to 
be involved in the industry 
acting as Advisor to a major 
wine and alcohol importer in 
Shanghai. There are not many 
executives in China with a 
western background who knows 
the Chinese alcohol industry 
that well, be it whisky, gin, rum, 
vodka, moonshine or cocktails 
than Paul Chin.

Paul Moysiuk is a Canadian lawyer 
who specializes in providing services 
to assist international clients with 
establishing, operating and 
developing businesses in China. His 
main clients are Canadian businesses 
entering into or operating in China. 
Paul focuses on business law and on 
assisting Canadian and international 
clients with intellectual property theft, 
international trade and contract 
disputes. His practice areas include 
Hong Kong and China market-entry 
business law services, M&A, due 
diligence, contract drafting, legal 
research, compliance, anti-
corruption and anti-bribery, 
intellectual property registrations, 
dispute resolution and litigation. Paul 
also assists Chinese individuals and 
businesses with a range of legal 
matters in Canada.

Paul obtained his Juris Doctorate law 
degree at Western University in 
London, Ontario and was called to 
the Canadian Bar in Alberta. At the 
beginning of his career Paul 
developed his skills working under the 
mentorship of Richard McLaren, a 
world-renowned sports law specialist. 
Afterwards and prior to establishing 
his own firm, Moxiu Law (MX Law), 
Paul joined a leading Canadian 
business law firm Blakes, Cassels & 
Graydon LLP in Calgary, Alberta 
before reallocating to Shanghai to 
work for top-ranked Zhong Lun Law 
Firm.

With his knowledge and 
understanding of Western and Asian 
legal and business systems, Paul plays 
a valuable role for the international 
businesses and clients he assists in 
Hong Kong and China.

A serial China entrepreneur, 
Lee was born in Taiwan but 
grew up in Toronto and 
attended the University of 
Toronto.  In 2002 he decided 
to move to Shanghai to 
pursue new business 
opportunities.  Working 
alongside relatives in the real 
estate business, Lee catched
the real estate boom while 
dabbling in Food & 
Beverage ventures, this 
eventually led him to pursue 
his own business venture.  
With business partners, Lee 
founded Boxing Cat Brewing 
in April 2008, and started the 
China Craft Beer revolution!  
He built one of China’s most 
recognized craft beer brand 
both domestically and 
internationally, along with 
pioneering many craft beer 
cultural trends in China.  In 
March 2017, Lee sold the 
brand to AB-InBev but 
continued to collaborate on 
building brand awareness 
and sales channels together 
with AB-InBev from 2017 to 
2020.




